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“La question “La question n’estn’est pas de savoir pas de savoir cece qu’onqu’on a le a le droitdroit de de montrermontrer, , maismais……
Comment Comment permettrepermettre au au spectateurspectateur de de comprendrecomprendre cece qu’onqu’on luilui montremontre””



MISSIONMISSION

To support and encourage media To support and encourage media 
literacy and its widest possible literacy and its widest possible 
integration into Canadian homes, integration into Canadian homes, 
schools and communities.schools and communities.



PHILOSOPHYPHILOSOPHY

MNet’s philosophy builds on the MNet’s philosophy builds on the 
enthusiasm and energy that young people enthusiasm and energy that young people 
bring to the media they love.  We see bring to the media they love.  We see 
media education as learnermedia education as learner--centred, and centred, and 
fostering lifefostering life--long critical thinking skills.long critical thinking skills.



WHAT WE DOWHAT WE DO

•• Equip teachers, parents and community   Equip teachers, parents and community   
organizations with media education resources organizations with media education resources 
that help guide young people to become mediathat help guide young people to become media
literate.literate.

•• Design special initiatives, partnered with Design special initiatives, partnered with 
government, industry and the notgovernment, industry and the not--forfor--profit sectorprofit sector

•• Provide a Canadian centre of expertise and excellence Provide a Canadian centre of expertise and excellence 
in media education, recognized internationallyin media education, recognized internationally

•• Three signature programs: education, community Three signature programs: education, community 
outreach and researchoutreach and research





WHOM WE SERVEWHOM WE SERVE
Focus on CanadaFocus on Canada

•• Education SectorEducation Sector: : 
K K –– 12; media education now part of required curriculum outcomes12; media education now part of required curriculum outcomes
PostPost--secondary research; academic partneringsecondary research; academic partnering

•• Library SectorLibrary Sector: MNet supports their role as public Internet access : MNet supports their role as public Internet access 
providersproviders

•• Parent CommunityParent Community: hard: hard--toto--reach audiencereach audience

•• Community OrganizationsCommunity Organizations: Girl Guides of Canada, YM/YWCA, : Girl Guides of Canada, YM/YWCA, 
youth organizationsyouth organizations

•• Health SectorHealth Sector: Supports parents and health practitioners regarding : Supports parents and health practitioners regarding 
media consumption and young peoplemedia consumption and young people





CONTRIBUTION TO THECONTRIBUTION TO THE
PUBLIC AGENDAPUBLIC AGENDA

EconomyEconomy
•• Innovation Innovation Education Education 
•• Skills  Skills  •• LearningLearning

International Scope International Scope 

ResponsiveResponsive
•• UserUser--driven driven ResearchResearch--basedbased
Consultative Consultative Partnerships Partnerships 

SocietySociety
Children Children Families Families CommunitiesCommunities

•• CitizenshipCitizenship
Diversity Diversity Media LiteracyMedia Literacy







CONNECTIVITY and LEARNING  in CANADA'S SCHOOLS:
WHY MEDIA LITERACY

Industry Canada and Statistics Canada study 2003/04:

• The study found that Canadian schools are equipped with the necessary 
infrastructure to integrate ICTs in the learning environment

• In 2003/04, over 97% of all elementary and secondary schools were connected to the 
Internet, as were 93% of school computers. 

• Typically, there were about five students to a school computer and 5.5 students for 
each computer connected to the Internet

• However, while ICT has provided students with a new learning tool, it has not arrived 
without a number of challenges. 

• Only 46% of school principals viewed that the majority of their teachers were 
adequately prepared to engage their students effectively in the use of ICT to enhance 
their learning

• Underlines that, to be literate, people must decode, evaluate and create text, images 
and sounds or any combinations of these elements



Young Canadians in a Wired WorldYoung Canadians in a Wired World
ResearchResearch

Student survey: 5,600 Canadian youth, Student survey: 5,600 Canadian youth, 
9 to 17 years of age9 to 17 years of age



48% of students use the Internet 48% of students use the Internet 
for 1for 1--3 hours each day3 hours each day

18% have come across a hate site18% have come across a hate site

21% of sites targeted a specific group21% of sites targeted a specific group

50% are alone most of the time50% are alone most of the time



The Internet doesn’t work on The Internet doesn’t work on 
principles of censorship or controlprinciples of censorship or control





multimulti--cultural societycultural society

•• 200 ethnic origins200 ethnic origins

•• 13 % visible minorities13 % visible minorities

•• 82% support multi82% support multi--cultural policiescultural policies



















Spectrum of hateSpectrum of hate













Amount of Internet information Amount of Internet information 
believed to be true or trustworthybelieved to be true or trustworthy

s87

37

48

6 6
3

All Most Some None dk/na

Young Canadians In A Wired World, June 2001Young Canadians In A Wired World, June 2001



Authenticating online information

© Media Awareness Network 2003

Fact or Folly







Media literacy

11 Duty to promote media literacy

(1) It shall be the duty of OFCOM to
take such steps, and to enter into
such arrangements, as appear to 
them calculated-

(a) to bring about, or to encourage 
others to bring about, a better 
public understanding of the 
nature and characteristics of 
material published by means of 
the electronic media… 

Canada’s Five-Point Plan

1. GIVE CANADIANS THE TOOLS
THEY NEED

In Canada today, knowledge is power.
One of the government of Canada’s 
top priorities is to educate Canadians 
about illegal and offensive content on 
the Internet, and to empower
Canadians to take action in their 
homes…




