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https://www.ebu.ch/

FAKE NEWS AND MISINFORMATION REQUIRE GUIDANCE

28

OF THE EU POPULATION
IS OFTEN EXPOSED TO
DISINFORMATION AND
FAKE NEWS

The internet and social media, in particular, are
associated with misinformation and harassment.
According to PEW Research, only 5% of the
population across 19 countries across the world
does not perceive the spread of false information
online as a major threat.

Perceived frequency of exposure to
disinformation and fake news over the

past 7 days
(EU27, % of respondents)

= Very often

= Often

® Sometimes
Rarely
Newver

u Don't know

Recognizing fake
news is problematic
foroverlin3

Confidence levels on the
recognition of fake news is
lowest” among older groups
(42%, 32% of 15-24yo), women
(43%, 30% of men) and people
with a lower education (50%,

In this confusing context of fake ne
and misinformation, more than eve
news literacy is a crucial skill. Not

understanding the news can lead t«
news avoidance, research shows,

widening the gap between news ar
difficult-to-reach groups, such as p
with lower education and young gr
As such, improving news literacy is
essential tool to ensure engagemer

Struggling to understand the ne

as a reason for news avoidance
(2022, selected markets)
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FRANCE AND MEDIA LITERACY )

Media literacy is key activity public educational policies

together

Francelnfo and Radio Franc

France Telévisions manages Lumni, Its digital curation |
platform for students and educators, which includes many
mteractlve resources of students for all agesi
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https://www.clemi.fr/fr/qui-sommes-nous.html
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FINLAND AND MEDIA LITERACY (1)

© Finland te

o dlgltal and audiovisual content for students and _educators

aligning with the national strategy.

Tl ~Wé‘ggﬁrom igi , |
> Yle helps young Mple SpO‘mmrce scams by spotting

fake online stores advertised on social media by providing
tips, real-life examples and a quiz
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https://en.unesco.org/creativity/policy-monitoring-platform/media-literacy-finland-national
https://yle.fi/aihe/s/10002662
https://yle.fi/news/3-12190069

CROATIA AND MEDIA LITERACY (I)

The Agency for Electronic Media (AEM), takes on the
responsibility of promoting media literacy, although no
national strategy is devoted to media literacy or safer internet
usage.

AEM works with the UNICEF Office and government agencies
in Croatia to promote media literacy. The partnership saw the
launch of a website (https://www.medijskapismenost.hr/ -
Media Literacy in English) in 2016 as the first national portal
and reference point for media education.

HRT linked up with the AEM and UNICEF to widen access to ——
media literacy and invite students to HRT offices to learn more
—=w. about their works. —
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«- * https://www.aem.hr/
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https://www.aem.hr/
https://media-and-learning.eu/type/featured-articles/only-1-in-12-have-access-to-media-literacy-education-in-croatia/
https://www.unicef.org/croatia/en/node/2771




https://novaator.err.ee/k/meediataip

https://www.bbc.com/future/article/20220128-the-country-
Inoculating-against-disinformation

https://medium.com/swih/the-first-digitally-literate-country-
e9dbc1d0695 —

https://media-and-learning.eu/type/featured-articles/media-
literacy-in-the-baltics-similar-backgrounds-but-different-
approaches/



https://novaator.err.ee/k/meediataip
https://www.bbc.com/future/article/20220128-the-country-inoculating-against-disinformation
https://medium.com/swlh/the-first-digitally-literate-country-e9dbc1d0695
https://media-and-learning.eu/type/featured-articles/media-literacy-in-the-baltics-similar-backgrounds-but-different-approaches/

NETHERLANDS AND MEDIA LITERACY (I)
.
There is a comprehensive media literacy strategy with a strong
network committed to the ideals. The Dutch Media Literacy

Network (DMLN) was launched as a programme in 2008 as a
government |n|t|at|ve ,

PSM - NPO is one of the members and plays a promlnent role in |

the network along with the Dutch National Library, the = .. R
Netherlands Institute for Sound and Vision, an in ormation p
ME3society platform and an IT educatlon advocacy group SRR . o et
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NETHERLANDS AND MEDIA LITERACY (ll)

“https://cinekid.nl/en/education/festival-for-schools

https://npokennis.nl/

https://netwerkmediawijsheid.nl/over-ons/about-dutch-media- '
literacy-network/



https://cinekid.nl/en/education/festival-for-schools
https://npokennis.nl/
https://netwerkmediawijsheid.nl/over-ons/about-dutch-media-literacy-network/
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https://www.mediamanual.at/kontakt
https://oe1.orf.at/schule/digital
https://oe1.orf.at/artikel/647867/Medienkompetenz-Alphabetisierung-2-0
https://zukunft.orf.at/show_content.php?sid=178
https://science.orf.at/stories/3215608/

LATVIA AND MEDIA LITERACY (1)

The ministry of culture is responsible for improving media literacy in
society, while the educational authorities are responsible for media

avaklase.lv is an educational website, which promotes media

literacy. It has many video resources for teachers and students.

PSM produces regular content on their Pilna Doma website, which
collates activities and games aimed at younger audiences. Pilna !
Doma is a media project initiated by the Baltic Centre for Media
Excellence in cooperation with the British Council and the US
Embassy in Riga.




LATVIA AND MEDIA LITERACY (II)
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- https://enqg.lsm.Iv/article/features/media-literacy/survey-most-

latvian-teenagers-are-not-taught-media-literacy-at-school.a433542
- https://www.lsm.Iv/pilnadoma
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« https://www.tavaklase.lv/macibu-video/

https://eng.lsm.lv/features/media-literacy/



https://eng.lsm.lv/article/features/media-literacy/survey-most-latvian-teenagers-are-not-taught-media-literacy-at-school.a433542/
https://www.lsm.lv/pilnadoma
https://www.skola2030.lv/lv/jaunumi/blogs/medijpratiba-paligs-macibas-un-dzive
https://www.tavaklase.lv/macibu-video/
https://eng.lsm.lv/features/media-literacy/

Media literacy is part of the Italian National Digital School Plan which focuses on innovation and
opportunities for digital education.

According to Eurostat, goun [talians (aged 16;19) have a low share of 16-19 years old with an
adequate command of digital skills, compared to the EU average. New policies are in place to
decrease the digitl divi e, wich causes some issus in media education.pm
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Recent events in Italy, including general elections and Covid-19, caused some situations where
misinformation and disinformation overspilled into the public arena. /s
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-4 The Italian Digital Media Observatory was launched to fight disinformation and fake news. The
" projectis run by a consortium of academia, fact-checkers, SMEs, and media and telecom
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ITALY AND MEDIA LITERACY (Il)

« https://www.raiplay.it/programmi/invitoallalettura/stagioni/media-
literacy-contro-la-disinformazione

« https://www.idmo.it/2022/05/19/fake-news-rai-cattolica/

- https://www.conibambini.org/wp-
content/uploads/2020/07/Disugquaqglianze-digitali.pdf

-8
-

- https://Iwww.disinfo.eu/publications/the-disinformation-blame-game-
whom-do-covid-19-hoaxes-attack-in-italy/
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https://www.raiplay.it/programmi/invitoallalettura/stagioni/media-literacy-contro-la-disinformazione
https://www.idmo.it/2022/05/19/fake-news-rai-cattolica/
https://www.conibambini.org/wp-content/uploads/2020/07/Disuguaglianze-digitali.pdf
https://www.disinfo.eu/publications/the-disinformation-blame-game-whom-do-covid-19-hoaxes-attack-in-italy/
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