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OPPORTUNITY:
GROWING DEMAND OF TEXTILE PRODUCTS

Current textile production - estimated at 75 Million tons -
is expected to grow faster than population and food

+42%

+21%

75Mton

2015 2020 2025

Source: Icac report (World Textile Consumption 2011)and >
updates, Lenzing extimates (annual report)



WORLD FIBER MARKET:

World Textile Fiber Consumption

o

1%

= Wool
B Cellulosic Fiber = Cotton

® Synthetic fibers
(Oil derivatives)

Natural fibers

Protein Cellulose
based based

Wool Cotton
Silk Flax

Angora Hemp
Cashmere Jute
Etc Etc.

B Other natural fiber

Consumption of Cellulosic and Cotton Fibers in Million Ton

Cellulose
Gap

Cellulose Gap: due to available land and high
environmental costs, the supply of Cotton
fiber will not be able to meet the increasing
demand, creating a gap for Cellulosic fibers.

Source: “Eco Fibers Market by Type, by Application and by Region

- Global Forecast to 2020” report by MarketsandMarkets

Man-made fibers

From
synthetic
polymers

From natural
polymers

Protein
based
Casein

Collagen
Ardein

Zein

Cellulose

Polyester
based .

Polyamide
Polypropylene
Polyurethan
(elastan)
Acrylic
Polytetrafluoret
hylene

Viscose
Modal
Lyocell
Cupro
Acetate
Etc.

Orange Fiber
Cellulose Fiber from citrus
Artificial (Natural, non-Synthetic)

From
anorganic
polymers

Carbon
Ceramics
Glass
Metal

Source: Lenzing Investor Presentation - Full year results 2015 March 23, 2016
and Eco Fibers report by organicexchange.org



% A SUSTAINABLE MATERIAL
FOR FASHION

made with a patented cellulosic fiber
\ from citrus byproducts
| alternative to wood consumption

FROM A RENEWABLE SOURCE
s © 60% of the weight of an orange is
con5|dered waste (afterjmce productlon)

. 80% of orange juice production is
from the US (patent granted) BraZII and



GLOBAL ECONOMY

- Volatility and uncertainty

- Global
and competition

- Growth shift from Wast to
South and East

_ Disruptive technologles with
accelerated adoption

- Urbanisation

Globallsation
reboot
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THE STATE OF

CONSUMER Sk
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‘convenlence, 3
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newness and price

Getting Platforms
personal
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online
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FASHION 2018

1IFTS THE FASHION SYSTEM

- Digltisation across the value chain,
with redefined cost structure

- Accelerated Industry pace: Leadars push
hmlxnfumlmmdmlmmﬂn;ﬂ

- New Innovative business models

- Brick-and-mortar traffic in decline -
relnventing the store

—Prnllnraﬂondﬂtzdn:’.‘ business
and sacurity 2

Sustainability
Orange juice

secondary product

Ingredient Brand
Communicate directly
to end-consumers

Moblle Al Sustalnability Off-price Startup
obsessed gets real credibility deception thinking
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The State of Fashion 2018 - Mc Kinsey
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@ FERRAGAMO ORANGE FIBER COLLECTION

@ INDUSTRY FEATURED PUBLICATIONS

THE URBAN BIO-LOOP

U N B l V| o GROWING, MAKING AND REGENERATING

we BV e

A MEW TEXTILES ECOMOMY:

ARUP

ELLEN MACARTHUR
FOUNDATION & CIRCULAR GREENPEACE - 2017 ARUP - 2017
FIBRES INITIATIVE - 2017 2

H&M FOUNDATION &
ACCENTURE - 2018



FROM PATENT TO FIRST GLOBAL COLLECTION

Aug Feb Sep Dec Jan Feb Mar Jan Apr
2013 2014 2014 2015 2016 2016 2016 2017 2017
Global Change 1st collection
Inc. First Pilot of Award from made with OF by
Founding production HM Foundation Salvatore
plant .
completed Ferragamo sold in
boutiques
| worldwide
Patent filed in First fabric PCT entered Contract signed with First pilot
Italy prototype national phases in Salvatore Ferragamo production
produced top citrus juice (exclusivity contract
producers countries: valid until Dec 2017)

Europe, Brazil, USA,
India, Mexico
(pending)

Technology & Operation
development

—— Major Awards and recognition - Sales and contract with clients

WORLD LEVEL AWARDS & RECOGNITIONS

G Fashion for Good - Plug & Play Accelerator Program Nomination for Premio Compasso d'Oro 2016
FASHION | p| \iGanoPLAY Batch 3, 2018 - Fashion for Good, Plug & Play, C&A. (Business Research) - ADI Associazione per Il
FoR Disegno Industriale.
Premio Compasso d'Oro ADI

Technology and Innovation Award ﬂ&,u‘, ) i Premio per I'innovazione 2015 ADI DESIGN
Camera Nazionale dells Moda Haliana - Green Carpet Fashion Awards Italia 2017, Sk tROcITIN INDEX - ADI Assoclazione per il Disegno
S0 Camera Nazionale della Moda Italiana, Eco Age. INDUSTRIALE Industriale,
@@

'f‘é‘:‘ ) Winner of Global Change Award 2015
@t — H&M Foundation. €150k & 1year accelerator

Global Change Awarel program - Accenture, KTH Royal Institute of

Technology in Stockholm.

EY EY Entrepreneurial Winning Women EU Class of 2016 ITMA Future Materlals Awards 2015 -
- Ernst & Young Global Limited.. (Finalist) ITMA.

Building a better ITMA 2015

working world www. itma.com

2016 (Italian Design) - Repubblica Italiana; ADI, Associazione
Ginevra.

Premio Nazionale per I'lnnovazione “Premio del Premi” A
M 4 15 -
@ UNECE Ideas 4 Change Award 2015 - UNECE
per il Disegno Industriale. :

Changemakers for EXPO 2015

E L L E ELLE Impact2 for Women 2016 ltaly
- ELLE, Comptoir de I'lnnovation, Gruppe Intesa San Paolo. - Telecom Italia, EXPO 2015, Make a Cube,
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“Real luxury is based on authenticity and
incerity — product is almost secondary to
the experience. But if your products are
not in sync with a higher set of values,
hen you aren’t going to survive in this

usiness”
Mr. Frangois-Henri Pinault - CEO and Chairman, Kering Group




